Exploring Multisource Air Content
A Mystifly Cheat Sheet for Travel Sellers

NDC Air Content LCC Air Content

Content differentiation and LCC (Low Cost Carrier) content

GDS EDIFACT surcharges - plus is a ‘must-have’ for many travel
potential for innovation - has put sellers. It offers great value for

NDC on the table for most travel leisure travelers and seamless
sellers connections for long haul
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Traditional
Consolidators

Traditional
GDS (EDIFACT)

Despite the rise of 09 Flight consolidators,

NDC, GDSs maintain {{ or wholesalers, buy
tl;:ir relevanche. Tr.\ey NG—ES g;l(\jlaa tediiiisul:tzg ume
offer comprehensive ) :

long-tail coverage beyond prices. A mainstay of the

direct airline connections pre-internet era, these
players are still relevant

to travel sellers today

A Established players for >30 years,
Billions [, ccssing billions of transactions
yearly

Benefits can include lower prices
than published fares and flexible
terms, such as less restrictive
fare rules or more favorable

Connecting > 400 airlines, and : I
cancellation policies

100 000s of hotel properties, car

rental and cruise companies Typically offer the best deals for

business and first-class seats.
Customers can save up to 50%
on a business class flight

90% of worldwide airline tickets

issued by travel agencies are
distributed through GDSs®

40% of travel agencies said they
use consolidators or wholesales
with the majority receiving
commissions?®

Only 20.7% of travel sellers who
use a GDS said it is the only way
they book’

Travel sellers can ticket
air content without IATA
accreditation

For more information and references visit News & Insights at Mystifly.com



